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Award-Winning, Global
Forecasting Accuracy
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Economic Trends &
Outlook



The latest jobs report: modest

US: Nonfarm payroll employment
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400
Bl Monthly change =—3-month moving average

300
Averaging just 49k jobs per

200 month over the last year

100

-100

Jan25 Feb25 Mar25 Apr25 May25 Jun25 Jul25 Aug25 Sep25 Oct25 Nov25 Dec25

Sources: Oxford Economics, Haver Analytics



Unemployment has lifted to 4.4%

US: U-3 unemployment rate
%
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Labor market is now in balance

US: Number of job openings per unemployed
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Trade-weighted tariff rate highest since 1930s

US: Effective tariff rate by forecast vintage
%
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Reactions



Tariffs (and immigration) effect consumer prices

US: Core CPI
Contributions, ppt
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Manufacturing is in a 10-month slide

US: Contribution to ISM Manufacturing

Index; above 50=expansion
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Tariffs are raising tax revenues

US: Customs revenues
% GDP
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US: NFIB optimism index components
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Small Business Sentiment
Reasons for concerns:

Higher input costs
Supply disruptions
Weak new orders
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Expect businesses to be cautious

US: Business investment (non-residential)
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Range of Al effects

US real GDP per capita (1990 $), log scale
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Consumers are worried

US: Consumer confidence
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U.S. TRAVEL Advocacy v  Industry Impact v  Events v  Membership

ASSOCIATION®

News & Commentary / The Itinerary

The Government Shutdown’s $6 Billion Toll on
Travel and the U.S. Economy

January 07,2026 By Joshua Friedlander, Vice President, Research
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Economy has slowed but should pick up in 2026

US Real GDP
$ annualized
0,
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Source: Oxford Economics
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How is Travel Reacting?



Air travel has remained steady

US Airport Volume
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RevPAR change by class: Bifurcated resulits

U.S. RevPAR % change, change by class, YTD November 2025
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Weekday occupancy change: Business travel stalils

U.S. Weekday Occupancy % change by month, 2025
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Transient demand healthy-ish. Group demand sluggish
Segmentation demand, YTD October 2019, 2024, 2025
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Group demand declined eight straight months

Segmentation demand % change, by month, 2025
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Group ADR growth continues at robust pace

Segmentation ADR % change, by month, 2025
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Overseas visitors to the US in decline

Overseas visitor arrivals to the US
Year-over-year change

. Nov YTD
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Some markets are resilient but overall trend is negative

Overseas visitor arrivals to the US
Percent change, year-over-year
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US visits from Canada have fallen sharply

Canadian visitor arrivals to the US
Year-over-year change
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Canadian travel to other
world regions has
iIncreased 8% this year.
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World Cup to drive international rebound next year

International Visitor Arrivals to the US
Year-over-year Change
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Fiscal policy will boost growth next year

US: Fiscal effect of Senate OBBB versus current policy

% of GDP
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Inflation will subside in 2026

US: Core goods PCE index
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Real wages are still rising

US: Average hourly earnings

Y/Y % change
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Strong gains to household balance sheets

Household net worth

In trillions, real
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Household debt has come down in recent years

US: Household debt

% disposable income % disposable income
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Unhappy spending

US: Consumer Sentiment & Durable Good Consumption
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Experiences > stuff

US: Inflation-adjusted spending

%3m. annualized R
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Tourism Market Review (Jan — Nov 2025)



California exceeding national average in demand growth
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Hotel Report Generator
Santa Barbara South Coast TBID+, January 2025 - December 2025 SANTA BARBARA

X Report Region From To Compare to
‘Santa Barbara Sou... ¥ | |January 2025 A ‘ |December 2025 v | |Previou5 Year v

To view percent change please limit date range to 12 months or less
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Jan 2025 62.9%  +9.8%  $280  +14.3%  $176  +25.5% 162.6K +1.1%  102.4K +11.0% $28.6M  +26.9% ggszsa?z”” Wﬁsm 5 R
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Aug 2025  79.1% 2 2 29.2 9 $310 o z
ug 1%  -1.8%  $423  +2.4%  $335  +0.5%  163.3K  +0.4%  129.2K  -1.4%  $54.7M  +0.9% 2595250 $283 56 sz 23z :
= ~ wn w =
$230 218 ] ~ L m
Sep 2025 75.2%  -2.1%  $376 -1.9%  $283 -3.9%  158.1K  +0.4%  118.9K  -1.7%  $44.7M  -3.5% $1765174 $185 =g E 2 E g 3 3 iz p, §
48 % = 3
Oct 2025 72.6%  -2.3%  $368  +5.3%  $267  +2.9%  163.3K  +0.4% 1185k  -1.9%  $43.6M  +3.3% -
Nov 2025 66.2%  -1.6%  $329  +5.2%  $218  +3.5%  158.1K  +0.4%  104.7K  -1.2%  $34.5M  +4.0%
4 4 F & 8 8 &8 84 84 8 &8 7 4 A & 4 4 8 8 &4 8 & 8 8
Dec2025 61.2%  42.7%  $293  +1.1%  $179  +3.9%  163.3K  +0.4%  100.0K +3.2%  $29.3M  +4.3% E 2 52323532288 3 8 5 8 5 8 % 53232 88 3 8

Source: STR Powered by Symphony | Tourism Economics



WISIT

SANTA BARBARA

Hotel Demand Near But Below 2019 Levels

Hotel Demand Index

Santa Barbara South Coast TBID+, % recovered vs. same period in 2019 (index, 2019 =100)
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WISIT

SANTA BARBARA

Rates Have Stabilized Above 2019 Levels

Hotel ADR Index

Santa Barbara South Coast TBID+, % recovered vs. same period in 2019 (index, 2019 =100)
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WISIT

SANTA BARBARA

Revenue Growth Largely Rate-Driven

Hotel Revenue Index

Santa Barbara South Coast TBID+, % recovered vs. same period in 2019 (index, 2019 =100)
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Rates up across the board compared to last year SANTA BARBARA

% Change ADR (Jan - Nov 2025) by Submarket
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Strong November across booking segments SANTA BARBARA

Contract
3.0%

Group

16 8% Room Revenue vs. Same Month in Previous Year

Santa Barbara South Coast TBID+, Last 12 Months

50%

Jan - Nov 2025
Demand by Segment

Transient
80.2%

Source: STR
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YTD rate growth up across all segments

Santa Barbara South Coast TBID+ KPIs by Segment

Jan - Nov 2025 vs. Previous Year
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Visitor Arrivals Continue to Grow SANTA BARBARA

YTD Arrivals Breakdown

Total arrivals, excluding locals ,” \‘\
/ N
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I 1
Total Visitor Arrivals Domesti-c Arrival-s 371K ! +5.5% : 95.4%
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Note: All trips originating in Santa Barbara, CA are excluded. This means travelers returning from trips to other cities or countries are not included.
Source: OAG
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TSA Checkpoint Volume Exceed Previous Years in Every Month of 2025 SANTA BARBARA

TSA Checkpoint Volume by Month

Last Five Calendar Years
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The Forecast - What's ahead for
Santa Barbara?



Forecast Summary

Custom Santa Barbara South Coast

2019 2020 2021 2022 2023 2024 2025 2026 2027
Levels
Supply (millions) 1.93 1.93 1.90 1.92 1.98 2.00 2.02 2.03 2.07
Demand (millions) 1.43 0.96 1.29 1.37 1.36 1.43 1.43 1.43 1.46
COccupancy 74.3% 49 7% 67.6% 71.5% 68.6% 71.2% 70.9% 70.5% 70.6%
ADR 524302 524293 533256 535055 533361 533391 ) 5341.22 534220 534947
ADR, Real 524392 524012 8531526 832032 528645 527946 | 8527829 507225 527215
RevPAR S181.28 572083 522481 825713 522878 523788 | 524203 524148 524553
RevPAR, Real S181.28 5711943 521311 822007 519644 579900 | $197.40 $19207  $192.02
Room Revenue (millions) 53497 §233.7 542749 54937 54529 5476.2 S488.0 54904 $500.7
Growth
Supply 0.3% -1.6% 0.9% 3.1% 1.1% 0.7% 0.7% 1.8%
Demand -32 9% 33.7% 6.7% -1.1% 5.71% 0.3% 0.2% 1.8%
Occupancy -33.1% 35.9% 5.8% -4.1% 3.9% -0.4% -0.5% 0.0%
ADR 0.4% 36.9% 8.1% -1.2% 0.1% 2.2% 0.3% 21%
RevPAR -33.3% 86.1% 14 4% -11.0% 4.0% 1.7% -0.2% 21%
Room Revenue -33.2% B3.1% 15.4% -8.3% 2.2% 2.9% 0.5% 3.9% <
Relative to 2019 -33.2% 22.4% 41.2% 29.5% 36.2% 39.6% 40.3% 45.8%

Source: STR, Tourizm Economics
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Forecast Summary

« Demand - Remains flat in 2026, with small increase in supply (Biltmore
reopening 108 rooms, second half). Q1 soft compared to 2025, when LA fires
drove demand and ADR

« Demand — Increasing in 2027 with additional supply (Biltmore reopening 108
full year + 53 additional rooms, second half)
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Room Revenue

Annual

Room Revenue: Annual
Custom Santa Barbara South Coast, in millions
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Saurces: STR, Tourism Economics

In 2026, room
revenue is projected
to increase by 0.5%.
Demand and ADR
are both expected
to contribute, up
0.2% and 0.3%,
respectively.
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RevPAR

Annual

RevPAR: Annual
Custom Santa Barbara South Coast
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Sources: STR, Tourism Economics

After adjusting for
inflation, real
RevPAR is
expected to
contract 2026,
down 2.7%.
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Summary

The near-term outlook is soft and risky

* US economy working through headwinds of stubborn inflation, weaker labor

markets, policy uncertainty, tepid investment, and weak sentiment

The outlook is more promising, if you look out a little farther

Domestic travel is resilient and International will rebound
Economic strengthening through 2027 with less uncertainty

Higher-income households are in a strong wealth position and will benefit
from continued tax cuts

Visit Santa Barbara is holding strong versus other destinations — Well done!
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Vice President

Commercial Strategy &
Partnerships

cdavison@oxfordeconomics.com
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