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Standard-Setting 
Analysis

40+ Years of 
Experience

850+ Staff, 
20 Global Offices 

Over 4,000 Clients 
Worldwide

Unique Macroeconomic 
Modelling
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Award-Winning, Global 
Forecasting Accuracy

Oxford Economics

EIU

Fitch Solutions

Capital Economics

Citigroup Global Mkts

JPMorgan

Moody's Analytics

HSBC

Euromonitor International

Standard Chartered

“Oxford Economics is the proud 
recipient of 103 awards in the 2025 
FocusEconomics Analyst Forecast 
Awards—an achievement that 
underscores our position as the 
world’s foremost provider of 
economic forecasts and analysis.
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Trusted by Clients Worldwide

48 States

500+ US and Canada Destinations

30+ Countries

140+ Destinations Using Attribution

Client Reach



Economic Trends & 
Outlook



The latest jobs report: modest

+50k

Averaging just 49k jobs per 
month over the last year



Unemployment has lifted to 4.4%

Slow to Hire, Slow to Fire

Hiring has slowed but there 

has not been a notable 

increase in the pace of 
layoffs



Labor market is now in balance



Trade-weighted tariff rate highest since 1930s

13%



Reactions



Tariffs (and immigration) effect consumer prices

November core CPI = 2.6%

Source: Oxford Economics/Haver Analytics

Federal Reserve target rate = 2%

December core CPI = 2.7%



Manufacturing is in a 10-month slide

Source: ISM / Oxford Economics

Below 50 = Industry in Decline

Mostly caused by Tariffs



Tariffs are raising tax revenues

Source: Oxford Economics

$31 billion in September 
(compared to an average of 
around $8B last year)

…..but won't do much to 
reduce the $1.8T deficit



Business are also worried

Small Business Sentiment
Reasons for concerns:

• Higher input costs
• Supply disruptions
• Weak new orders

Source: Oxford Economics/Haver Analytics



Expect businesses to be cautious

Business investment will be soft in 
coming years……

With exception for data centers, 
technology and AI adjacent 
businesses



Range of AI effects

More Likely Middle Ground: 
Increased productivity and 
.2% boost to GDP in coming 
years



Gap between high- and low-income respondents remains

Source: Oxford Economics/Haver Analytics

Lower-income groups are spending 
less on discretionary purchases and 
more on essentials.

• Hit harder by tariffs

• Smaller financial buffers



Consumers are worried

Source: Conference Board 





US Real GDP
$ annualized

Source: Oxford Economics

2.9%
2.8%

2.0%

2.4% 2.4%

2023 2024 2025 2026 2027

Economy has slowed but should pick up in 2026



How is Travel Reacting?



Air travel has remained steady
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RevPAR change by class: Bifurcated results
U.S. RevPAR % change, change by class, YTD November 2025
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Weekday occupancy change: Business travel stalls

U.S. Weekday Occupancy % change by month, 2025

1.1

0.1

-1.0

-1.4 -1.4

-2.1

-1.0

-1.9

-2.3

-2.6 -2.6

January February March April May June July August September October November

Source: STR. © 2025 CoStar Group 



Transient demand healthy-ish. Group demand sluggish 
Segmentation demand, YTD October 2019, 2024, 2025
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Group demand declined eight straight months
Segmentation demand % change, by month, 2025
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Group ADR growth continues at robust pace
Segmentation ADR % change, by month, 2025
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Overseas visitors to the US in decline

Source: National Travel and Tourism Office



Some markets are resilient but overall trend is negative 

Source: National Travel and Tourism Office



US visits from Canada have fallen sharply

Source: National Travel and Tourism Office, Statistics Canada

Canadian travel to other 
world regions has 
increased 8% this year.



Better news…



World Cup to drive international rebound next year



Fiscal policy will boost growth next year

Source: Oxford Economics/Haver Analytics



Inflation will subside in 2026

Source: Oxford Economics



Real wages are still rising

Source: BLS



Strong gains to household balance sheets



Household debt has come down in recent years



Unhappy spending

Source: Oxford Economics/Haver Analytics



Experiences > stuff

Source: Oxford Economics/Haver Analytics



Visit Santa Barbara
Tourism Market Review  (Jan – Nov 2025)



US Travel Indicators
November 2025 YTD

California Travel Indicators
November 2025 YTD

California exceeding national average in demand growth
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Hotel Demand Index
Santa Barbara South Coast TBID+, % recovered vs. same period in 2019 (index, 2019 = 100) 

Hotel Demand Near But Below 2019 Levels



Rates Have Stabilized Above 2019 Levels
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Santa Barbara South Coast TBID+, % recovered vs. same period in 2019 (index, 2019 = 100) 



Revenue Growth Largely Rate-Driven
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Santa Barbara South Coast TBID+, % recovered vs. same period in 2019 (index, 2019 = 100) 



Rates up across the board compared to last year
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Strong November across booking segments



YTD rate growth up across all segments



Visitor Arrivals Continue to Grow



TSA Checkpoint Volume Exceed Previous Years in Every Month of 2025



The Forecast – What’s ahead for 
Santa Barbara?
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Forecast Summary
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Forecast Summary

• Room Revenue - After declining 8.3% in 2023, four straight years of growth, 
up 5.2% in 2024 and 2.5% in 2025, then 0.5% in 2026 and 3.9% in 2027

• Demand - Remains flat in 2026, with small increase in supply (Biltmore 
reopening 108 rooms, second half). Q1 soft compared to 2025, when LA fires 
drove demand and ADR

• Demand – Increasing in 2027 with additional supply (Biltmore reopening 108 
full year + 53 additional rooms, second half)



Key Findings…
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Room Revenue
Annual

In 2026, room 
revenue is projected 
to increase by 0.5%. 
Demand and ADR 
are both expected
to contribute, up 
0.2% and 0.3%, 
respectively.
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RevPAR
Annual

After adjusting for 
inflation, real 
RevPAR is
expected to 
contract 2026, 
down 2.7%.



Summary

The near-term outlook is soft and risky

• US economy working through headwinds of stubborn inflation, weaker labor 
markets, policy uncertainty, tepid investment, and weak sentiment

The outlook is more promising, if you look out a little farther 

• Domestic travel is resilient and International will rebound

• Economic strengthening through 2027 with less uncertainty

• Higher-income households are in a strong wealth position and will benefit 
from continued tax cuts

• Visit Santa Barbara is holding strong versus other destinations – Well done!



Chuck Davison
Vice President
Commercial Strategy & 
Partnerships

cdavison@oxfordeconomics.com

Thank You
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